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A Collaborative Approach to 
Reducing Falls in Wisconsin 
Saving lives. Preserving independence.
Reducing costs. 

Suzanne Morley, BS, CHES
Falls Prevention Program Coordinator



About WIHA . . .

Non-profit administrator of evidence-based 
healthy aging programs in Wisconsin
 

Mission: To bring evidence-based   
 programs to communities throughout 
 Wisconsin to encourage healthy living and 
 healthy aging





WIHA’s Evidence-Based Health 
Promotion Programs

Stepping On (falls prevention)
(English & Spanish)

Living Well with Chronic Conditions 
(English & Spanish)

Healthy Living with Diabetes
(English & Spanish)

Walk With Ease

Healthy Living with Chronic Pain

Stand Up for Your Health

Physical Activity for Lifelong Success (PALS)

Mind Over Matter: Healthy Bowels, 
Healthy Bladder
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The Falls Problem…
• Nationally, more than 1 in 4 older adults falls each year (CDC)
• Wisconsin has the highest rate of injury-related deaths due to 

falls among older adults in the country (CDC)
• In 2021, 43,004 older adults in WI went to the emergency 

department for a fall (DHS WISH)
• Costs for older adult fall-related hospitalizations in WI in 2020-

2021 was $427 million, up 11% from 2016-2017 (DHS WISH)
• In 2022, EMS in WI responded to over 130,000 falls and the 

number of falls that EMS responds to are increasing by nearly 
10,000 a year statewide (WARDS)
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Older people are concerned about falls:
In 2022, over 700 older adults were asked which of the following is a concern 
for them as you get older? (Check all that apply)
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Why it Matters …
Falls are the leading injury category in WI

Source: WI DHS – Division of Public 
Health (2022)
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The Falls Problem…
Most older adult falls happen 
in the home. 

Source: WI DHS – Division of Public Health (2022)
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The Falls Free Wisconsin initiative 
takes a public health approach to 
falls prevention in Wisconsin. 
• Address root causes of falls.
• Promote programs but also practices that 

reduce falls risk.
• Instill a belief that falls are preventable.
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Falls Free Wisconsin Coalition
A collective impact approach to falls prevention
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Best Practices 
Work Group

Local Coalition Support 

and Development

• Coalition Quick Guide

• Collecting and sharing best 

practices
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Data Collection
Work Group

Data Mining and 

Customization

• Collecting and analyzing falls data

• Providing data customization for 

local communities
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Public Awareness 
Work Group

Consumer & 

Professional Education
• Falls Prevention Awareness 

Month resources

• Falls Free WI promotion

• Webinars
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Public Policy

Healthy Aging Grants 

State budget support for falls 

prevention

Drafted a bill to provide $756,000 in 
biennial support for falls prevention work in 
Wisconsin



20

LEAF Grants
Localizing Efforts to Address Falls

• Awarded $70,000 to 10 
organizations (up to $10,000 
each)

• To support sustainable falls 
prevention efforts with a 
focus on reaching 
underserved communities

• Grant ran 1/1/23 – 8/31/23
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For Consumers, Families & Caregivers

A positive, upbeat, you-can-do-it 
virtual space for consumers to find falls prevention 
information, strategies, programs and motivation. 
 
• Consumer content for preventing a fall

- Printable content addressing falls factors
- Simple language and easy-to-follow 
  instructions
- Planning tools for safety and mobility

FallsFreeWI.org
Launched September 2023

https://fallsfreewi.org/


FallsFreeWI.org
Launched September 2023

22

For Consumers, Families & Caregivers

• Promotion plan to ensure that people know 
about and are motivated to visit the website

• Virtual home safety challenge identifying 
     in-home hazards and safety tips

• Interactive quizzes and tools to teach falls 
prevention strategies

• Relatable stories both text and video

• Access to evidence-based falls programs

https://www.realtor.com/realestateandhomes-detail/401-W-Conant-St_Portage_WI_53901_M74499-79749
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Website Traffic
Use during soft launch
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Website Traffic
Where users are coming from
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Website Traffic
Where users are coming from
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Website Traffic
What users are looking at
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Paid Media
Via Our Vendor

Impressions: 
1,471,825

Hulu & Spotify 
Reach:
270,714

Clicks: 
12,313
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Paid Media
Via Our Vendor

Total Impressions: 
871,326

Hulu & Spotify 
Reach:
153,974

Total Clicks: 
12,313
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Facebook
Analytics

Likes: 47

Followers: 78

Visits: 2,196
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Facebook
Analytics

Likes: 37

Followers: 55

Visits: 1,784

Post Engagements: 
49,820
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Earned Media
Media Tour
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Earned Media
Media Tour



36

Earned Media
Media Tour



37

Earned Media
Media Tour



38

Earned Media
Media Tour



39

Earned Media
Media Tour
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Next Steps
Future plans & goals

• Ad flight #3 will run in 2024
• Continue to present to partners about the 

initiative
• Plan for larger reach to constituents 

(through AARP, pharmacies, healthcare 
providers, etc.,)

• Plan for earned media campaign throughout 
the year (winter safety & falls, gardening & 
falls, etc.,) 
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• Join the Falls Free WI Coalition  

bit.ly/3RDEi4F

• Visit fallsfreewi.org
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Questions? 

Contact suzanne.morley@wihealthyaging.org

bit.ly/3RDEi4F
http://fallsfreewi.org/
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